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ABILITY Network Launches Customizable 
First-Of-Its-Kind Online Client Community  
myABILITY provides industry trends, metrics and capability to 
connect and share information with network users

MINNEAPOLIS, Minn. – August 3, 2011 – ABILITY Network Inc™, the nation’s 
largest and most secure web-based health network, announced today the launch 
of its unique customer tool to help support decision making for hospital and 
healthcare administrators and provide new channels for connecting with other 
network users. In addition to providing access to all ABILITY services and support, 
myABILITY provides extensive industry resources, an interactive bulletin board 
that allows customers to communicate directly with each other and ABILITY 
representatives, guidance on how to register for Direct-enabled e-mail addresses, 
network availability notifications, issue briefs and white papers on relevant industry 
issues and trends, and helpful FAQs, all via a customizable portal. 

“The launch of myABILITY represents a brand-new approach to customer 
support by focusing on fostering a community of users,” said Mark Briggs, CEO 
of ABILITY. “We’ve talked to our customers and understand what is important 
to them, including how they want to receive relevant information, what kind of 
information helps them do their jobs better, and the pain points they experience 
due to corporate and industry challenges. We designed myABILITY to not just be a 
stagnant portal, but a dynamic resource that, for the first time, connects users with 
others in the industry and helps them achieve their professional goals.”

Features of the new client portal include:

•	A  bulletin board highlighting timely industry news, trends and studies that 
allows network users 24/7 connectivity to and communication with other 
ABILITY users;

•	 Dashboards to share data with others in the organization and see where value 
is being generated;

•	A n extensive video library including product training and messages from 
ABILITY customers, company leaders and industry insiders highlighting hot 
topics affecting the healthcare industry;

•	 FAQs addressing valuable questions asked by current ABILITY customers;

•	 Valuable industry resources, including issue briefs, white papers, product 
sheets and customer case studies;

•	A nd, secure log-in for users of Direct e-mail, allowing them to log in online 
and exchange health information with others to help qualify for meaningful use 
requirements.

“We’re offering an extensive customer support and knowledge sharing portal that 
can be leveraged by all of our customers, regardless of their experience level and 
title,” Briggs said. “We want to guide and advise our customers with our experience 
and knowledge as they navigate through this changing industry, and provide 
valuable resources that ultimately allow them to do their jobs to the best of their 
ability.”
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ABILITY customers will also find that the company’s website has been updated to 
include industry resource information in the form of easy to read and share issue 
briefs, white papers and FAQs on topics such as the Direct Project, the Federal 
Health IT Strategic Plan, Accountable Care Organizations, clinical awareness and 
patient safety, and 5010. The site also provides detailed information on recent 
industry news such as the CMS transition from the AT&T network to Verizon and 
a variety of client success stories and testimonials illustrating diverse uses of 
ABILITY’s products and services.  

The ABILITY website offerings are grouped into three major categories: Direct, 
Money and Patient Safety. The Direct portion highlights DirectABILITY where clients 
can register for access to the Direct Network; Money is dedicated to ABILITY 
products and services that help clients with secure online connections, improve 
workflow processes with government and commercial payers for claim submission 
and remittance, and eligibility and benefits verification; and Patient Safety addresses 
products that help with clinical awareness, identifying fragmented medical records 
and improving efficiency and quality of care.  

  

 
About ABILITY

ABILITY works to save lives by 
facilitating information exchange 
and knowledge-sharing among 
every participant within the 
healthcare spectrum – hospitals, 
physician practices, home care 
providers, DMEs, and private and 
government payers – as well as 
the Centers for Medicare and 
Medicaid Services (CMS). In use 
for more than a decade in more 
than 3,000 hospitals across the 
country, ABILITY’s network supports 
healthcare decision makers in their 
quest to promote care coordination 
and collaboration, reduce record 
fragmentation, participate in new 
and emerging care models, and 
access the Direct Project network 
and state and community-based 
Health Information Exchanges 
(HIEs). Follow us on Twitter,  
LinkedIn and Facebook.
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